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CHOCOLATE Ml LK FOR SUMMER CAMPS 

When city youngsters swarm into their summer 

camps they'll be taking their appetites for chocolate 

milk along with them, the Chocolate Milk Research 

Foundation pointed out, as it urged local dairy opera­

tors to take advantage of this big volume summer mar­

ket for chocolate milk and chocolate dairy drink. 

Anticipating a big demand by summer camps for 

chocolate milk, the Foundation played host at a choco­

late milk bar during the annual Regional Camping As­

sociation exhibit, attended by more than 150 camp di-

rectors and buyers. ' 
. •. ! 

The Foundation participated in its first camping 

play in Chicago a year ago. This year, several camp di­

rectors reported that they had taken recommendations 

made last year and had ordered large quantities of 

chocolate milk from the local dairies nearest their 

camps. Amounts of daily orders ranged from five to 

twenty gallons. Principal use was the serving of the 

chocolate milk hot for breakfast . One camp director 
said : · 

"We always had our cook prepare breakfast cocoa 

with powders and sugar we heard your sug­

gestion of serving hot chocolate milk for breakfast. 
We tried it one day, and now we'd never go back to 

the old method." 

A new suggestion was made this year to the camp 

directors by Miss . Patricia Hanson, hostess for the 

Chocolate Milk Research Foundation. 

She said: 

"The twice-daily coffee break has become an accept­
ed pattern for adults, so why not give the youngsters 
a twice-daily 'chocolate Milk break. ' " 

She recommended to camp directors that they ii1-
augurate the serving of chocolate milk at mid-morning 

and mid-afternoon, since the ''break" would give the 

campers a welcome variation in their heavy schedule 

of activities,· and at the same time the chocolate milk 

would renew their energy. The Chocolate milk break 

could vary with the weather, served hot on rainy and 
cold days, and cold on nmmal hot summer days . 

The Foundation recommended to local dairies that 

they contact camp directors and buyers early in the 

season to line up sunimer season orders for chocolate 

milk. Some of the larger cari1ps purchase chocolate 

milk in bulk five gallon containers for use in dispen­

sers, while others prefer it in individual half-pint glass 
or fibre containers. 
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''Canco Snap Cap Carton 

POURS BEST 
That's the ma)·ority verdict of 328 housewives who chose 

Canco Snap Cap over carton "X" in a recent side-by-side 

comparison test right in their own homes ! 

H ERE's PROOF of the wide public ac-

ceptance our fibre m ilk container 

has earned. An independent research 

organization got the answer from the 

woman who buys . 328 housewives in 

New Orleans used the Canco Snap Cap 

carton side by side with carton "X" . 

After using milk from both cartons for 

four cl ays, the majority of the house­

wives stated they prefer Canco Snap 

Cap. 56% said it pours best. Canco's 

"con trolled pouring" was their choice. 

Then, too, 93% said it opens easiest ! 

69% said it closes better! 83% said it 

was easier for children to handle. 

These popular easy-handling features 

of the Canco Snap Cap carton have 

made it the m ilk container women 

realf:y prefer . 

AMERICAN CAN COMPANY 
Fibre Container Departmen t, 100 Park Avenue, New York 17, N.Y. -~ 

,,, 
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W I L SON BULK M ILK COO L ER S L EA D TH E WAY FOR EF F I C I ENCY, CO NV E N IENCE 

D 

What Makes a Good Bulk Cooler! 

I 
1 

..<' 

"If you can't lift out the cooling system, 
it's not a good cooler." That's what pro­
ducers are saying. They got the idea from 
Wilson. Because you can lift out the 
cooling system of a Wilson bulk cooler. 
And as a result, producers get better 
cooling, safer cooling, and longer, more 
profitable operation . 

Better cooling results from Wilson' s drop­
in refrigeration unit because it permits 
separated compartments. Ice and ice water 
are in one compartment; milk is in the 
other. Milk can never freeze because only 
ice water (never ice) touches milk tank 
walls. Cooling is fast and efficient. 

Saf er cooling because with the drop-in re-

frigeration unit in a Wilson bulk cooler, 
producers get power failure protection. 
If power fails, simply lift out the cooling 
unit and replace with block ice. Or use 
cold water from the well. This drop·in 
feature also simplifies maintenance- you 
can replace the complete unit fast. 

Longer, more p1·ojitable ope·ration is obvious 
when you examine the simplicity of a Wil­
son bulk cooler. It's simple, it's rugged, 
and it's built to l ast. 

Producers can't go wro12g by going bulk 
with Wilson. You'll want to have com­
plete information on file to help give 
producers in your area the full story. Mail 
in the coupon today. 
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Rush info rmat ion on W ilson's NEW Model Bulk Coolers. 
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